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Transforming the 
mission of science 
into movements 
for change



$12,530
Annual cost per individual 
for healthcare in the U.S. In 
2020, health care spending 
in the U.S. grew 9.7 percent, 
reaching $4.1 trillion.

— National Health 
Expenditure Accounts

Ratio of adults in the U.S. that 
have a chronic disease. (4 in 
10 adults in the U.S. have two 
or more chronic diseases.)

— Centers for Disease Control 
and Prevention

6 in 10

Innovation 
alone isn’t 
enough.
Today’s science, health and technology 
organizations cannot rely solely on research 
and innovation to create the change 
they seek. They must inform and inspire 
stakeholders with the power of innovation to 
improve lives — and then invite audiences to 
play a part in shaping the future. 
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TRANSFORMING THE MISSION OF SCIENCE 
INTO MOVEMENTS FOR CHANGE

We must tell the story of science 
to compel lasting change.”

“

Dwayne Flinchum, 
President and Founder

Image: Illustration of a human 
ribosome producing a spike 
protein (red) from the SARS-
CoV-2 coronavirus, the cause 
of COVID-19. 
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At ScientificBrands, we 
partner with the world’s 
most ambitious science 
organizations to leverage 
the power inherent in 
their vision, research and 
innovations. We create 
strategic brands and 
campaigns that drive 
transformative growth and 
authentic change. 

Rise in suspected suicide 
attempts among girls ages 
12 to 17 between a defined 
period in 2020 and 2021.

— Centers for Disease 
Control and Prevention

Number of individuals in 
the U.S. that live in a food 
insecure household, including 
12 million children.

— United State Department 
of Agriculture
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Image: The eyewall of a hurricane 
contains the highest winds. As 
storms travel across warmer 
oceans, they acquire more water 
vapor and heat, resulting in 
stronger wind, heavier rainfall 
and more flooding.

Facing the 
perfect storm.
Never before has humanity faced such a 
confluence of crises — from climate change and 
the threat of disease to growing social injustices 
and the rapid descent of our mental health. 
Today, our challenges are existential, intractable 
and interrelated.

Additionally, the innovations able to address 
these challenges are held at bay by polarizing 
political and media forces that paralyze 
progress, demoralize people of good will, and 
disenfranchise entire populations from acting 
on what science is telling us.

THE CHALLENGE
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Chance that global temperatures 
will reach a 2.7 °F threshold by 
mid-century. 

— Intergovernmental Panel on 
Climate Change (IPCC) Report

50% 

The amount of plastics that 
will be dumped on land and 
in the oceans by 2040, if 
immediate and sustained 
action is not taken (triple the 
current amount). 

— The Pew Charitable Trusts 
and SYSTEMIQ

1.4 billion tons



The likelihood that extreme, 
catastrophic fires could increase by 
2050 and up to 52 percent by 2100.

— United Nations Environment 
Programme and GRID-Arendal

33%
Amount of excess heat absorbed 
by oceans from greenhouse 
gas emissions. (Warmer sea 
temperatures and sea level rise 
are making tropical storms and 
hurricanes more damaging.)

— International Union for 
Conservation of Nature

90% 
Image: The icy glacial 
landscape of southern Iceland 
tells a history. The gray-black 
filaments are past glacial 
melting outbursts. These 
abrupt flooding events gush 
down this outwash plain, one 
of the largest in the world.

Credit: Unsplash
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THE SOLUTION

To overcome the challenges we face, we must 
recognize that research and discovery can only 
create change if knowledge, innovations and 
interventions are placed in the field of action — and 
gain sufficient public support to exercise an effect.

Today, innovations in both science and communica-
tion are creating a uniquely 21st Century
opportunity: The chance to galvanize audiences 
to a vision of a shared, sustainable future — and to 
inspire action that makes this vision real.

We must transform 
the mission of science 
into movements  
for change.
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Image: A woman wearing a 
“Black Lives Matter” protective 
mask near the White House, 
while protesting against police 
brutality and racism after  
the death of George Floyd. 

Credit: Getty Images

Year-over-year increase 
in anti-Asian hate crimes 
in 2021.

— Center for the Study  
of  Hate and Extremism

339%

Twice as 
Likely to Die
Black people, who account 
for 13 percent of the U.S. 
population, accounted for 27 
percent of those fatally shot 
and killed by police in 2021.

— The Washington Post

1-in-4
Number of American Jews 
reporting to have experienced 
antisemitism in the past year.  

ScientificBrands is a business 
and brand consulting group 
that leverages the power 
of science, technology and 
storytelling to address the 
most urgent challenges  
of our time. 

WHO WE ARE

We are not just a marketing agency. We are a strategic 
partner to the world’s most ambitious organizations. 
We focus on one thing: Accelerating the rate of change 
our partners create in the world. We bring clarity, 
purpose and impact to branding, marketing and 
communications by combining the results-driven 
culture of business with the power of storytelling.
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Image:  HeLa cells have 
contributed to many medical 
breakthroughs: research  
on the development of polio 
and COVID-19 vaccines  
and the study of leukemia, 
HIV, AIDS, and cancer.

1.9 million
Number of new cancer cases 
expected to be diagnosed in the U.S. 
in 2022; 609,390 deaths, or 1,670 per 
day, are also expected to occur.

— American Cancer Society

ScientificBrands is 
pioneering new models of 
partnership that combine 
the expertise of science 
organizations with our 
experience in business and 
brand growth. We place 
data, research and humanity 
at the heart of our work to 
rally audiences to deliver 
lasting impact. 

Annual cost per individual 
for healthcare in the U.S. In 
2020, health care spending 
in the U.S. grew 9.7 percent, 
reaching $4.1 trillion.

— National Health 
Expenditure Accounts

$12,530



Image: White matter fibers. 
Colored 3D diffusion spectral 
imaging (DSI) scan of the 
bundles of white matter nerve 
fibers in the brain.

Credit: Science Photo Library

Number of individuals aged 12 or 
older in the U.S. with a substance 
abuse disorder.

— SAMHSA National Survey on 
Drug Use and Health

40.3 million 

12

scientificbrands.com

For three decades, members of 
our team have partnered with 
leading organizations to advance 
knowledge, change the world 
through science and improve the 
quality of life for millions. 

OUR TEAM

We’ve curated top talent from across business, branding  
and technology to create a different kind of company.  
We are a strategic partner, never a vendor, dedicated to 
addressing core business concerns, creating strategic  
brand programs and delivering outsized results. 

Do we offer research, brand systems, messaging, design 
and digital services tailored to the needs of science 
organizations? Yes. But, these are simply tools we deploy 
to serve a larger purpose — accelerating our clients’ 
ability to shape the future of health, technology, research 
and sustainability.

Science-based organizations must adopt 
the same data-driven digital practices of 
their corporate counterparts. Let’s face 
this head on. Let’s raise expectations and 
build a broad base of public support.”

Dwayne Flinchum,  
Founder and President

 “Together, we must face the most 
critical issues of our time. 
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Image:  Colored 3D diffusion 
spectral imaging (DSI), a variant of 
magnetic resonance imaging (MRI), 
shows the bundles of white matter 
nerve fibers in the brain. 

Credit: Science Photo Library


